
The Good Country Index
With Simon Anholt

Social Media Handles 1

Simon Anholt 1

Associated Websites 3

Publications 3

The Good Country Index 4

Social Media Handles

@SimonAnholt

Simon Anholt - Founder and Publisher - The Good Country Index

Simon Anholt

Sourced from The Good Country

● Over the last twenty years, Anholt has advised the Presidents, Prime Ministers,

monarchs and governments of nearly sixty countries, cities and regions, helping

them to engage more productively and imaginatively with the international

community.

https://twitter.com/SimonAnholt?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://uk.linkedin.com/in/simonanholt?trk=author_mini-profile_title
https://www.goodcountry.org/simon-anholt/


● Anholt has written six books about countries, their images and their role in the

world. His latest book, The Good Country Equation: How We Can Repair the

World in One Generation, was published in October 2020.

● His talk Which country does the most good for the world? is the all-time most

viewed TED Talk on Governance, with over 12 million views. It was also ranked

as the 4th  “most inspiring” talk ever by TED viewers.

● Simon Anholt is widely known in the place branding and public diplomacy

community for his work on the competitive identity of places and – especially in

recent years – for challenging how the concept of “place branding” is frequently

(mis)understood and applied. (Source)

○ According to Wikipedia, place branding is the idea that “cities and regions

can be branded," whereby branding techniques and other marketing

strategies are applied to "the economic, political and cultural development

of cities, regions and countries.”

● In addition to his best-known research project, the Good Country Index, he also

produces two major global surveys tracking public perceptions of countries and

cities, the Anholt-Ipsos Nation Brands Index and City Brands Index, in

partnership with the research group Ipsos-Mori. He is Founding Editor Emeritus

of the academic journal, Place Branding and Public Diplomacy.

https://placebrandobserver.com/simon-anholt-speaker-profile/
https://placebrandobserver.com/place-branding-explained/
https://placebrandobserver.com/public-diplomacy-explained/
https://placebrandobserver.com/simon-anholt-interview/
https://en.wikipedia.org/wiki/Place_branding
https://en.wikipedia.org/wiki/Brand


Associated Websites
● People, Places, Power: The Podcast - Good Country

● Simon Anholt | TPBO

● Simon Anholt

● The Good Country Index

● Google Scholar

● Simon Anholt the good country index interview

Publications

● Anholt’s most recent book, published in 2020: The Good Country Equation: How

We Can Repair the World in One Generation

○ Why doesn't the world work? Why, despite all the power, technology,

money and knowledge that humanity has accumulated, are we all still

unable to defeat global challenges like climate change, war, poverty,

migration, extremism, and inequality? Simon Anholt has spent decades

helping countries from Austria to Zambia to improve their international

standing. Using colorful descriptions of his experiences--dining with

Vladimir Putin at his country home, taking a group of Felipe Calderon's

advisors on their first Mexico City subway ride, touring a beautiful new

government hospital in Afghanistan that nobody would use because it was

in Taliban-controlled territory--he tells how he began finding answers to

that question.Ultimately, Anholt hit on the Good Country Equation, a

https://www.goodcountry.org/people-places-power-the-podcast/
https://placebrandobserver.com/tag/simon-anholt/
https://en.wikipedia.org/wiki/Simon_Anholt
https://www.goodcountry.org/
https://scholar.google.com/citations?user=4DDofnYAAAAJ
https://agood.com/blogs/community/simon-anholt-interview
https://www.amazon.com/Good-Country-Equation-Repair-Generation/dp/152308961X
https://www.amazon.com/Good-Country-Equation-Repair-Generation/dp/152308961X


formula for encouraging international cooperation and reinventing

education for a globalized era. Anholt even offers a "selfish" argument for

cooperation: he shows that it generates goodwill, which in turn translates

into increased trade, foreign investment, tourism, talent attraction, and

even domestic electoral success. Anholt insists we can change the way

countries behave and the way people are educated in a single

generation--because that's all the time we have.

● Anholt’s other publications can be found here.

The Good Country Index

The idea of The Good Country Index is simple: to measure what each country on earth

contributes to the common good of humanity, and what it takes away, relative to its size.

The index is made up of seven categories that all relate to how countries contribute to

the global good of humanity. For each category, different indicators are used, derived

from different official data sources, such as the UN, UNESCO, UNHCR and the World

Bank. The GCI reports on each country’s international impacts, positive and negative,

outside its own borders.

The categories taken into consideration are as follows:

● Global contribution to health and wellbeing

● Global contribution to planet and climate

https://www.amazon.com/Simon-Anholt/e/B001ITYDQY%3Fref=dbs_a_mng_rwt_scns_share
https://www.goodcountry.org/index/about-the-index/


● Global contribution to culture

● Global contribution to world order

● Global contribution prosperity and equality

● Global contribution to science and technology

● Global contribution to international peace and security

According to a Lifegate article, the ranking compares data from the UN Human

Development Index and combines it with data that measure each country’s contribution

to science and technology, calculating for example the number of foreign students

studying in the country as well as the number of articles published in international

journals; with data related to the peacekeeping troops sent overseas for UN missions as

well as arms exports; and, finally, data measuring the contribution to the protection of

the environment and sustainable development, to the protection of forests and reduction

of CO2 emissions.

The latest version of The Good Country Index can be found here.

Of the 149 countries included in the 2020 GCI, Sweden ranks 1st. Sweden also reached

first place in 2016. The areas in which Sweden ranks particularly highly – i.e. where

Sweden contributes positively for the good of humanity – relate to Sweden’s global

contributions to health and well-being, to planet and climate issues and its contributions

https://www.lifegate.com/good-country-index
https://goodcountry.org/index/overall-rankings
https://index.goodcountry.org/


to culture. The other Nordic countries also rank highly in this year’s GCI, with Denmark

ranking 2nd, Finland 6th and Norway ranking 10th. Iceland ranks 34th.


